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Pursuing pharmacy professional practice in pharmaceutical
market landscape and ecosystem

Global and local pharmaceutical market and environment
Healthcare system of Thailand

Health product market trend: Ethical & OTC, Medical
device, Aesthetic market

Pharmaceutical innovation perspective and accessibility
FDA registration in Thailand: why and how?

Marketing process enhancing health product acquisition
and patient access

Professional affirmation in pharmaceutical transaction:
ethics awareness and compliance

Data generation: analytics and informative management
Territory management 1

Managing pharmaceutical product transaction and
procurement: bidding and tender

Incentive and compensation management

Sales plan development

Target setting and budget allocation

STP: Segmentation, Targeting, Positioning

Operational team management: Recruitment and training,
social styles in practice

Performance evaluation and development

Pharmaceutical logistics and warehouse management
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Pharmaceutical Territory management

Pharmaceutical marketing plan development
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LEAD competency/Functional competency

ad o a
A5N1FIANAUTTLUUND

LEAD: analytical thinking, systematic thinking, design
thinking, distributed leadership and management,

decision making, influence, risk management

0AUT Case study, NauUNlAsULBUAINY

L: comprehensive technical report, professional

presentation /communication, story telling
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E: international standard and practice, variation of
professional groups, understand cross-cultural &
international issues, work with people from diverse

linguistic and cultural

nstdawekarn1seiuTe, N1sUsEend international

standard Tuauilasuneunmang

A: lifelong learning, ethical conducts, integrity
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D: digital health and trend, digital-driven management,
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ANAVIBIIA NUVIZ WIBNANIALLNFYNTTUNIIAAN (Useinelne)
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37.05.00.03 ATAAEEY Wendensuimsinduiauiadsemalng, angundvaans
WMINeRUAUAIUATUNS

ANHASEA NENTIALIAR Wendensuimsinduiauvisseinalneg, Viatris(Thailand) Limited

An.gENed vyws WedensuImsinduiauisUseindlng, Viatris(Thailand) Limited

AN VAT WedunsuImsindsiaunalseinelne, Pharm Connection Company

ney.asasu losensual Thai Meiji Pharmaceutical Co., Ltd.

AN.3VR Tondined Wendensuimsinduiauvisuseinelng, Pharm Connection Company

Ay navlans Takeda (Thailand) Ltd.

AuaNwIind YA3 Zuellig Pharma Ltd.
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Wwaslng 09 0376 6728

Email: mpatthailand@gmail.com



